
AQUA CONSULTING
IN ITALY

A CASE STUDY
THE CREATIVITY CROWD PROJECT



CASE STUDY BRIEF

Meet Basilio Parmaliana, the marketing
manager of Aqua consulting. He is
responsible for managing the group's
communication and promoting its
image in order to improve the brand
awareness.

KEY INFO

Name of the organization: "Aqua
Consulting" 
Country & City: Italy, Barcellona
P.G.
Type: IT consulting, digital
research and development
Creative sector: Digital Creation
Web: aquaconsulting.it

"WE NEED TO
APPROACH NEW
TECHNOLOGIES

WITH
CURIOSITY AND

NOT FEAR"

Aqua Consulting is a technological
centre for digital research and
development based in Barcellona P.G.
Sicily. They boast the collaboration of
over thirty IT and electronic engineers
who are experts in the ICT sector. From
the creation of native apps for
smartphones, to the design of much
more elaborate software.



Did you manage to find
appropriate digital solutions to
help your work? 

Certainly, our company is digitally
creative and always looking for new
solutions. What happened during the
pandemic has made us very aware of
how technology and creative ideas can
be a fundamental support in the
management of critical situations.
During the loockdown, for example, was
born the idea of producing AR / VR
technology (Oculus) and software
focused on metaverse, now we are also
launching ourselves into the world of
hardware creation, we are constantly
evolving and probably we don't even
know our limits.

What digital skills were most useful
to you?

The idea of Nino Lo Schiavo, CEO and
Founder of Aqua Consulting was to
create a digital company that has its
founding pillar in the flexibility of work
and the autonomy of its workers. This
helped us in the pandemic period
because we fully believe in smart
working as we believe in people who
work with us. So, the managing of the
emergency did not represent a problem.  

How did the pandemic affect
your activities? 

The pandemic has affected a lot
on everyone's life. I worked from
home; it was a new experience,
but it allowed me to be even more
efficient from many points of
view. On the side of our company,
it worked with over three
hundred hotels before the
pandemic. During the lockdown
we continued to work for free
with many of them, remaining an
important partner despite the
adversities of this period.



What skills do you need to further
develop your digital literacy? 

In general, I believe that to be able to
bridge the digital gap you should be
eager to learn and get involved. Surely
the younger generations are favoured
over the past. I think that each of us
must take extra steps and approach
new technologies with curiosity and not
fear.

From my side I would like to increase my
skills on some issues that we now hear
so much about: metaverse, blockchain
and machine learning. 

Are you familiar with self-
assessment tools and different
learning platforms for increasing
your skills/competence?

Aqua promotes the continuous training
of its employees, we use e-learning tools
and platforms. We have also created an
academy, born near universities, where
we can train our young digital talents.
We strongly believe in e-learning
platforms, we have projects that involve
schools and universities. From day one
we invest in knowledge creation as a
tool to overcome barriers and develop
professional skills. 
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